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Abstract

Tour operators play a key role in advancing sustainable tourism, particularly with the growing emphasis on responsible
tourism. However, documentation on their implementation of responsible tourism practices is limited. Variations between
countries due to regional disparities and tourism types underscore the necessity for comprehensive research. This study aims to
conduct a systematic literature review on global responsible tourism management by tour operators.

This research establishes a connection between environmental responsibility practices or social responsibility and
community engagement, and the 2022 Responsible Tourism Charter. The study identifies critical practices for urgent adoption by
tour operators. Key environmental responsibility practices include resource efficiency measures, climate change mitigation and
conservation efforts, and waste management and recycling. Social responsibility and community engagement practices are
categorized into employee welfare and fair practices, community empowerment and collaboration, transparency and ethical

practices, community development and awareness, and inclusive tourism and customer service.
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1. Introduction

Tourism has transformed into a worldwide sector of
utmost significance for the economies of numerous nations. It
brings about beneficial effects, including financial expansion,
employment generation, and safeguarding of cultural heritage.
Studies have indicated that tourism yields notable direct and
indirect financial effects, fostering GDP growth and the
establishment of prosperity (Sofronov, 2017). Nevertheless,
tourism may result in adverse outcomes such as the
deterioration of natural resources, pollution of the
environment,  destruction  of  habitats, and the
commercialization of cultures, consequently devaluing
indigenous traditions. Local customs and lifestyles might
undergo alterations to cater to the needs of visitors,
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culminating in a loss of identity and solidarity within the
community (Jurdana & Agbaba, 2020).

Sustainable tourism involves visiting a destination
as a tourist with the goal of creating a positive impact on the
environment, society, and economy (Bogdan & Sofronov,
2017). The World Tourism Organization (UNWTO, 2005)
stated that “sustainable tourism takes full account of its
current and future economic, social, and environmental
impacts”. Differentiating between sustainable and responsible
tourism can be a difficult task, as there are various contextual
differences present. However, both concepts share the
common goal of contributing to the development of
sustainable tourism (Bramwell et al., 2008). Responsible
tourism, which is about "responsible tourism behavior" and
actions that promote sustainable development, is reflected in
sustainable tourism through the establishment of regulatory
frameworks, embodying the idea of sustainability and
underscoring responsible conduct in action (Mihalic, 2016).

Responsible tourism has received considerable

focus in recent times as a result of the increasing
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environmental and local community impacts awareness
among tourists (Caruana et al., 2014). This serves as a fitting
approach to address the impacts of tourism. The effectiveness
of responsible tourism in rejuvenating and advancing tourism
is evidenced by successful ventures in Europe and Africa
(Hanafiah et al., 2016).

According to the 2022 Responsible Tourism Charter
Signed on Magna Carta Island on November 6™ 2022 at an
event supported by Therme Group (Goodwin, 2023),
responsible tourism addresses global challenges through local
actions, setting measurable goals to minimize adverse impacts
while benefiting local economies and communities. It involves
local stakeholders in decision-making, preserves natural and
cultural heritage, promotes biodiversity, and ensures inclusive
employment. By fostering sustainable and inclusive practices,
responsible tourism not only enhances the well-being of host
communities but also enriches the experiences of tourists.

Tour operators serve as mediators between travelers
and their tourism encounters, enhancing convenience for
tourists through curated packages, activities, and a range of
services. The pivotal role of tour operators in advocating for
sustainable tourism practices is underscored by their provision
of ethical and environmentally friendly tourism opportunities
(Bricker & Black, 2016). The contribution of tour operators to
sustainable development is essential, highlighting their
importance within the tourism sector (Fuza et al., 2015). Xin
and Chan (2013) have identified various motivations that
drive responsible tour operators, including the preservation of
the environment and culture, economic benefits for local
communities, and meeting the demand from customers for
responsible tourism experiences. Nevertheless, challenges
such as limited resources, lack of government backing, and
constraints in infrastructure continue to persist (Fuchs, 2023).

Although the significance of responsible tourism

and the crucial role played by tour operators in advocating
sustainable and ethical travel experiences is increasingly
acknowledged, there remains a deficiency in the organized
gathering of models or practices pertaining to responsible
tourism and closely associated tour operator models.
The articulation of responsible tourism practices among tour
operators  remains  relatively  scantily = documented.
Significantly, each country may exhibit disparities based on
regional contexts or tourism modalities, underscoring the
imperative for comprehensive study.

This study aims to compile research on the diverse
global landscape of responsible tourism management within
tour operators. Its objective is to synthesize a comprehensive
understanding for potential application and further scholarly
inquiry. This initiative has the potential to facilitate the
provision of support and the proposal of solutions to
governments and other pertinent stakeholders for the
achievement of their responsible tourism objectives.

2. Materials and Methods

A systematic literature review is a research
methodology designed to minimize biases and ensure a
rigorous selection process (Pati & Lorusso, 2018), thereby
facilitating an objective examination of the subject matter
(Prayag et al., 2019). This technique is valuable for
identifying existing research gaps that necessitate further
exploration (Bichler, 2021). The implementation of efficient
research procedures is crucial for the thorough and
comprehensive  execution ~ of  systematic  reviews.
This segment will explicate the methodologies employed in
the identification and selection of pertinent studies to ensure
the incorporation of high-quality research that contributes to
the analysis of the multifaceted aspects of responsible tourism
management by tour operators. It will present intricate
information on search strategies, inclusion criteria, and
exclusion criteria in accordance with systematic review
protocols. The analysis focused on articles published between
2014 and 2024.

In conducting the search, researchers explored
studies related to responsible tourism management,
sustainable tourism, and similar tourism business models. The
details are as follows:

- Keywords: "Responsible Tourism," "Sustainable
Tourism," "Tour Operator,” "Travel Agent,” "Travel
Company," "Tour Business."

- Electronic database search: Scopus, Web of
Science and ScienceDirect. (Sarkozy, Slyman & Wu (2015).

- Upon retrieving research data from various
databases, all research articles were filtered for duplicate
studies using Microsoft Excel software (Godino, 2023).

- Inclusion/Exclusion criteria were defined for
selecting research studies related to responsible tourism
management of tour operators. The selection of research
studies proceeded based on the inclusion and exclusion
criteria using the PICo tool for research (Caresearch.com.au,
2023) as outlined in Table 1.

The details of the research selection process are as
follows:

- Exclusion of articles published before the year
2014.

- Exclusion of articles that are not accessible in full-
text or are limited to abstract only.

- Exclusion of articles in languages other than
English.

The researchers extracted data, verified the
accuracy, and completeness of the data. Once the research
selection process was completed, the researchers evaluated the
quality of the research by having three experts review the
accuracy of the content as well as the completeness of the data
(Nawal et al., 2021).

Table 1.  PICo tool for research
PICo Inclusion criteria Exclusion criteria
Population Tour operator Not Tour operator
Intervention  Management approaches to responsible tourism, sustainable = Management approaches to tourism that are not related to
tourism,  social  responsibility, and  environmental responsibility, sustainability, and similar characteristics.
responsibility within organizations, and other similar concepts.
Context The context of tour operators in Thailand and abroad. -




400 P. Kaewmorakot et al. / Songklanakarin J. Sci. Technol. 46 (5), 398-405, 2024

3. Results and Discussion

In this systematic literature review, the PRISMA
diagram was utilized to present the selection process of high-
quality works (Liberati et al., 2009). The PRISMA diagram is
a well-defined format that has been internationally recognized,
as illustrated in Figure 1.

Records identified through database
searching (n=245)
N =104 (ISI), N = 139 (Scopus).
N =2 (Science direct)

l

Records after duplicates removed
(n=168)
N =103 (ISI). N =67 (Scopus),
N =0 (Science direct)

}

Records after title & abstract screening
(n=104)

}

Articles retrieved at full text (n=62)

l

Full-text articles assessed
for eligibility
(n=11)

Search Criteria
- Language : English
- Year : 2014 - 2024

Duplicates (n=77)

Excluded title & abstract
(n=64)

Unretrieved full text
(n=42)

Full-text articles
excluded (n=51)
- Not enough data =26

- Not tour operator
manag =20
l - Not tour operator = 5

Articles selected for studies
N=11

Figure 1. PRISMA flow diagram for this research

The researchers conducted a search for research
articles and English language documents related to
responsible tourism management, sustainable tourism, and
similar tourism management models of tour businesses. Using
the keywords “"Responsible Tourism," "Sustainable Tourism,"
"Tour Operator,” "Travel Agent,” "Travel Company," and
"Tour Business," we searched for articles published between
2014 and 2024 in the Scopus, Web of Science, and
ScienceDirect databases. A total of 139 research articles were
found in Scopus, 104 in Web of Science, and 2 in
ScienceDirect, making a combined total of 245 articles. These

articles were then filtered using Microsoft Excel, resulting in
77 duplicate articles being removed.

Subsequently, the researchers assessed the
remaining articles’ abstracts and identified 64 articles
unrelated to the present research. Next, we sought full-text
documents for further study, finding 62 accessible articles.
Upon reading the full articles, we discovered 26 articles with
insufficient data, 5 unrelated to tour operators, and 20
unrelated to tour operators. Thus, 11 articles were selected for
analysis and synthesis to identify patterns in responsible
tourism management of tour operators and other relevant
issues.

Table 2 presents the 11 selected research articles for
this literature review. The analysis revealed that articles were
published in various years, with 2 articles in 2016, 2 in 2017,
2 in 2019, 3 in 2020, and 2 in 2021. These articles were
sourced from 10 different journals.

Moreover, the selected research articles originated
from diverse countries or regions, including Switzerland,
Malaysia, Tanzania, Thailand, Romania, South Africa,
Caribbean Community territories (Antigua, Barbados,
Grenada, Jamaica, and St. Lucia), Latin America, and
Pakistan, with each country or region contributing 1 article
except Malaysia, which contributed 3 articles. Thus, the
preliminary analysis indicated that 2020 was the year with the
highest number of published articles on responsible tourism
management by tour operators, with Malaysia being the most
prominent region of publication, particularly in the
Sustainability journal.

Upon systematic literature review of 11 research
articles, it was found that the patterns of responsible tourism
management or sustainable tourism practices vary across
countries according to contextual factors. Several significant
issues with similar approaches were identified across multiple
countries. For instance, the engagement in reducing,
recycling, and reusing materials within offices and during
tourism activities, was a practice adopted by three countries,
namely Malaysia, Romania, and South Africa. Additionally,
the employment of local staff both at managerial and non-
managerial levels was observed in two countries, Malaysia
and South Africa. Moreover, the focus on Corporate Social
Responsibility (CSR) initiatives targeting education for
underprivileged children, health promotion, environmental
protection including forests and wildlife, and cultural
activities was noted in four countries: Romania, Thailand,
South Africa, and Malaysia.

Table 2.  Final selected research article details
Year Place Journal
2016 Switzerland Journal of Sustainable Tourism
Sabah, Malaysia International Journal of Culture Tourism and Hospitality research
2017 Tanzania Tourism Planning & Development
Thailand International Conference on Economics and Management Innovations
Romania Amfiteatru Economic
2019 South Africa African Journal of Business and Economic Research
2020 Malaysia Anatolia-International Journal of Tourism and Hospitality Research

Lower Kinabatangan, Malaysia
Caribbean Community Territories
2021 Latin America
Pakistan

Journal of Sustainability Science and Management
Worldwide Hospitality and Tourism Themes
Sustainability
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In this research, responsible tourism management of
tour operators is divided into two categories to enhance the
understanding of their functioning within the tourism industry.
One category focuses on minimizing environmental harm and
preserving natural resources. The other category prioritizes the
well-being of communities and stakeholders involved in
tourism. This division aligns with the pillars of sustainable
tourism, covering environmental, economic, and socio-
cultural aspects. The approach ensures that tourism
contributes positively to environmental conservation, socio-
cultural preservation, and economic prosperity, promoting a
sustainable and resilient tourism industry.

3.1 Environmental responsibility practices

These practices directly contribute to the
environmental pillar of sustainable tourism by minimizing
environmental harm, conserving natural resources, and
mitigating climate change. Initiatives such as energy-saving
measures, waste management, and biodiversity conservation
align with the goal of preserving ecosystems and minimizing
negative impacts on the environment.

3.1.1 Resource efficiency measures

- Energy-saving measures, reduction in electricity
and water consumption, and minimization of office supplies
usage have been implemented. Based on a study conducted in
Malaysia, tour operators were found to gain an additional
business advantage through the adoption of these sustainable
tourism practices (Hamid, Isa & Kiumarsi, 2020). Presently,
there is a global initiative promoting collaborative efforts
across all sectors to enhance energy and water conservation,
aiming to mitigate the increasing likelihood of future
shortages.

- There is a procurement practice of sourcing
environmentally friendly products. Song, Chen, Wang, Wang,
Shi, and Zhao (2017) explained that procuring
environmentally friendly products is a growing concern
among consumers and businesses.

In the aspect of resource efficiency measures, it will
be aligned with the 2022 Responsible Tourism Charter,
particularly in addressing Issue 1. This recognizes that
greenhouse gas emissions, plastic waste, and biodiversity
extinction are global issues requiring local action. Potable
water is also an issue in many places, but not everywhere and
Issue 5: to make positive contributions to the conservation of
natural and cultural heritage, to the maintenance of the
world’s diversity, lived cultures and cultural monuments.

3.1.2 Climate change mitigation and conservation
efforts

- Recognizing the significance of reducing
greenhouse gas emissions and conserving green spaces,
promoting environmentally friendly modes of transportation,
and participating in carbon offsetting initiatives. Research
provides evidence supporting the adoption of electric vehicles
as a strategy to mitigate greenhouse gas emissions and
accomplish reductions in both fuel consumption and
greenhouse gas emissions (Rigogiannis, Bogatsis, Kyritsis, &
Papanikolaou, 2023). Furthermore, according to a study by

Nakamura & Kato (2013), it was discovered that carbon
offsetting initiatives have been found to stimulate the demand
for voluntary individual carbon offsetting.

- Tourists are provided with information regarding
the conservation of the natural biodiversity and efforts to
prevent the destruction of wildlife resources. Enhancing
visitors® awareness of environmentally friendly behaviors and
instructing them on how to sustainably engage with such
practices is imperative to ensure their enjoyment of the
environment (Putri & Ansari, 2023).

This is aligned with Issue 1: to recognize that
greenhouse gas emissions, plastic waste, and biodiversity
extinction are global issues requiring local action. Potable
water is also an issue in many places, but not everywhere.
Additionally, Issue 6 addresses biodiversity loss and is nature-
positive.

3.1.3 Waste management and recycling

- There is a practice of reducing, recycling, or
reusing materials. Materials such as cans, plastics, paper,
metals, and glass are sorted and forwarded for recycling or
reuse. Food waste, such as leftovers, is repurposed by
providing it to local residents for use as animal feed or
compost (Tseane-Gumbi, 2019)

- Arranging for guides to receive training in waste
management and cultural conservation. In order to facilitate
the transmission of knowledge and regulate tourists to exhibit
appropriate behavior. For example, a study by Rocha, Marley,
Drakeford, Potts, & Gullan (2022) has shown that guide
training workshops enhance operators’ understanding of
responsible tourism aspects, attitudes toward sustainable
tourism, and compliance with local regulations. In a study
conducted in Pakistan by Ullah et al. (2021), it was found that
the tourism industry still lacks the development of local
guides who are significant individuals responsible for
imparting knowledge and ensuring responsible behavior
among tourists. Hence, it is imperative to pursue further
development in this aspect.

This is aligned with Issue 1: to recognize that
greenhouse gas emissions, plastic waste, and biodiversity
extinction are global issues requiring local action. Potable
water is also an issue in many places, but not everywhere.

3.2 Social responsibility and community engagement

This category corresponds to the socio-cultural
pillar of sustainable tourism by prioritizing the well-being of
communities, employees, and other stakeholders. Initiatives
focusing on employee welfare, community empowerment, and
ethical business conduct contribute to the socio-cultural
sustainability of tourism destinations by fostering inclusive
development, cultural preservation, and community resilience.

3.2.1 Employee welfare and fair practices

- There is an assessment of the impact of operations
and businesses on employees, communities, the environment,
and customers. In studies concerning B Corporations in Latin
America, it has been observed that those dedicated to tourism
through responsible entrepreneurship foster a more inclusive,
sustainable, and environmentally friendly economy for
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societal benefit. They surpass the conventional concept of
Corporate Social Responsibility (CSR) and diverge from
traditional business models, as B Corporations integrate social
development with economic growth. Consequently, it is
imperative to continuously evaluate the impact of operations
and businesses on employees, communities, the environment,
and customers. This ensures accurate measurement and
analysis, enabling the prevention of problems and ongoing
development (Acevedo-Duque et al., 2021).

- There are standardized procedures outlined for
sustainable business practices. Based on a study by Hamid and
Isa (2020) in Malaysia, it was found that tour operators have
developed written standard operating procedures for all
sustainability activities within their business operations. This
practice has been addressed in the Global Sustainable Tourism
Standard, particularly in relation to the economic and
environmental impacts of sustainable tourism.

- There is an analysis of physical safety risks and the
implementation of safety measures for both employees and
customers. (Marin-Pantelescu, Tachiciu, Capusneanu &
Topor, 2019)

- There is a proposal of salaries exceeding the
minimum wage set by the government. (Hamid, Isa, &
Kiumarsi, 2020)

- Creating a conducive work environment and
atmosphere for employees, such as organizing annual
meetings to present achievements, improve operations, and
providing recreational activities for employees, among others
(Milwood, 2020).

This is aligned with Issue 2, to set goals, measures
and report efforts to minimize negative economic,
environmental, and social impacts, including crowding and
overtourism, and Issue 3, to generate greater economic
benefits for local people and enhance the well-being of host
communities by providing better employment conditions,
develop shared value with local businesses to create more and
better livelihoods, and address the economic needs of the
economically poor and marginalized.

3.2.2 Community empowerment and collaboration

- There is employment of staff at both managerial
and non-managerial levels within the local area. This practice
can vyield several advantages for organizations. Local
managers, being more entrenched within their communities,
exhibit a reduced likelihood of laying off employees during
industry upheavals compared to their non-local counterparts
(Chen, Hou, Tian, & Wang, 2022).

- There is an initiative to provide opportunities and
enhance the capabilities of women in the workforce, including
promoting their entry into managerial positions. Melubo and
Lovelock (2017) conducted research in Tanzania and found
that some participating companies have initiatives focused
specifically on empowering women. One such initiative
targets Maasai women in the Makuyuni village. The project
mentors women until they become established entrepreneurs
in crafting and selling intricate jewelry.

- There is procurement of goods and services from
suppliers or individuals within the local community, as well as
assistance in  managing community tourism services.
According to research findings, businesses that prioritize the
procurement of local goods and services can attain numerous

advantages. Such prioritization has the potential to diminish
product lead times and mitigate delivery delays, thereby
enhancing operational efficiency and bolstering customer
satisfaction. (Maya, Suda, & Subrata, 2020). According to
Tseane-Gumbi’s study (2019) in South Africa, it was noted
that there were few initiatives targeting economic activities,
such as the utilization of locally sourced products and job
creation. However, these are avenues that should be strongly
promoted to foster community economic development.

- There is a promotion of collaboration with
government organizations to support local communities
(Milwood, 2020).

- Communities and stakeholders are involved in
tourism  management. Studies within the Caribbean
Community countries have revealed that tour operators
engage in socially responsible decision-making and practices,
considering both business interests and stakeholder concerns
(Milwood, 2020). This has been recognized as a crucial factor
in creating more participatory communities (Laksmi, Arjawa,
& Pulawan, 2023).

This is aligned with Issue 7, to provide inclusive
employment for the differently abled and people of diverse
ethnicities, gender and sexual orientations, and Issue 3, to
generate greater economic benefits for local people and
enhance the well-being of host communities by providing
better employment conditions, developing shared value with
local businesses to create more and better livelihoods and
addressing the economic needs of the economically poor and
marginalized; and Issue 4, to involve local people in decisions
that affect their communities, their lives and life chances.

3.2.3 Transparency and ethical practices

The researcher has identified this issue as a
fundamental aspect of the responsibility of tour operators,
including the following.

- There is transparency in financial operations,
including salary payments, tax payments, fees, and all other
contributions, in accordance with the law. Betta and Boronina
(2018) emphasize that transparency is a requisite condition
and an instrumental tool for managing relationships among
project stakeholders.

- Tour packages are clearly defined in terms of
content, reflecting reality, ensuring transparent pricing, and
providing detailed information. According to Burman,
Albinsson, & Hyatt (2016) enhanced price transparency
results in heightened perceptions of price fairness,
subsequently leading to increased levels of satisfaction and
intentions for repurchasing and recommending the product or
service

- Partnerships are selected based on ethical
considerations. The study conducted in Switzerland
emphasizes ethical practices in the sales process to a great
extent. If partners and tour agents are not ethical and
transparent, it can have detrimental effects on tourism. Mossaz
and Coghlan (2016) suggested the necessity of unpacking
conservation information, addressing the false consensus bias,
and overcoming agents’ reluctance to engage in ethical
discussions during the sales process.

- There is a system in place to raise awareness about
responsible tourism and to manage tourist complaints,
ensuring compensation is provided to tourists when warranted.
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Awareness of the importance of responsible tourism serves as
the starting point for responsible tourism practices. According
to Chan and Xin’s (2016) study in Malaysia, responsible
tourism practices undertaken by tour operators in Kinabalu
Park included raising awareness, complying with rules and
regulations, developing local capacity, adopting cleaner
production methods, and managing the supply chain.

- Compliance with government regulations and the
requirements stipulated by tourist destinations regarding
tourism activities is ensured (Hamid, Isa & Kiumarsi, 2020)

3.2.4 Community development and awareness

- Activities that benefit the community, such as CSR
initiatives promoting education, aiding underprivileged
children, promoting health, environmental conservation, and
cultural enrichment, have been implemented. This aligns with
Issue 5, to make positive contributions to the conservation of
natural and cultural heritage, to the maintenance of the
world’s diversity, lived cultures and cultural monuments.
According to Marin-Pantelescu, Tachiciu, Capusneanu, &
Topor (2019), it was found that among the three prominent
Romanian tour operators, there existed a consistent and
genuine commitment to integrating the principles of social
responsibility into the management, strategies, plans, and
programs of these organizations. This resulted in Romanian
tour operators emphasizing tourism for the benefit of society.
Chubchuwong (2017) conducted a study on the corporate
social responsibility (CSR) activities of international tour
operators operating in Thailand. The study revealed that the
majority of these international business groups allocated
approximately half a day for their CSR initiatives.
Furthermore, it was observed that most of these activities were
conducted in Bangkok, with major tourist destinations such as
Phuket and Chiang Mai following suit.

- Tourists are provided with entertainment and
educational experiences, contributing to the stimulation of the
economy and fostering appreciation for local communities.
Sthapit, Piramanayayagam, & Bjork (2020) provided an
example demonstrating that linking memories of consuming
local food with emotions led respondents to experience
positive feelings of joy and love.

- Tourism management involves visiting
monuments, museums, and heritage sites to familiarize
oneself with local customs or participating in cultural
activities, promoting the region’s unique culinary
characteristics. Cultural heritage is regarded as a significant
factor in the formation of collective identity and holds
importance for national stability and security. The
preservation of both cultural and natural heritage is essential
for the long-term objectives of contemporary cultural policy
(Kashchenko & Polozhentseva, 2021).

This is aligned with Issue 3, to generate greater
economic benefits for local people and enhance the well-being
of host communities by providing better employment
conditions, developing shared value with local businesses to
create more and better livelihoods and addressing the
economic needs of the economically poor and marginalized,
and Issue 8, to provide more enjoyable experiences for all,
through more meaningful connections with local people and a
greater understanding of local history and culture, and social
and environmental issues; and Issue 9, to offer culturally

sensitive experiences engendering respect between tourists
and hosts, and building local pride and confidence.

3.2.5 Inclusive tourism and customer service

The researcher suggests that tour operators should
be encouraged to implement these practices more extensively
to align with the current emphasis on responsible customer
care and equitable treatment across all groups, including:

- Special provisions made to ensure the availability
of facilities tailored specifically for individuals with
disabilities (Hamid, Isa, & Kiumarsi, 2020).

- Insurance coverage arranged for both tourists and
staff members. (Hamid, Isa & Kiumarsi, 2020).

- There is an explanation provided to facilitate
understanding regarding tour packages, their terms and
conditions, as well as guidelines on responsible tourist
behavior to prevent inappropriate actions (Marin-Pantelescu,
Téachiciu, Capusneanu, & Topor, 2019).

- Tourists are provided with equal treatment and
service (Marin-Pantelescu, Tachiciu, Capusneanu, & Topor,
2019).

4. Conclusions

A systematic literature review on responsible
tourism management among the tour operators revealed
findings from 11 research articles across 9 countries/groups of
countries. These findings established links between
Environmental responsibility practices or Social responsibility
and community engagement with the 2022 Responsible
Tourism Charter. Significant practices were identified, urging
urgent adoption by tour operators. In terms of Environmental
responsibility practices, key issues of importance include: 1)
Resource efficiency measures, 2) Climate Change Mitigation
and Conservation Efforts, and 3) Waste Management and
Recycling. In the realm of Social responsibility and
community, practices have been categorized as follows: 1)
Employee Welfare and Fair Practices, 2) Community
Empowerment and Collaboration, 3) Transparency and
Ethical Practices, 4) Community Development and
Awareness, and 5) Inclusive Tourism and Customer Service.

This research underscores the importance of
implementing responsible practices, acknowledging in-depth
data, serving as a basis for informed decision-making, and
promoting sustainable and responsible tourism management.
Future studies should apply these practices to a variety of
regions to develop area-specific guidelines. Additionally,
further research should focus on responsible marketing, an
area that is currently garnering increasing attention.

Acknowledgements

The authors would like to thank Prince of Songkla
University for funding this research project.

References

Acevedo-Duque, A., Gonzalez-Diaz, R., Vega-Mufioz, A.,
Fernandez Mantilla, M. M., Ovalles-Toledo, L.V.,
& Cachicatari-Vargas, E. (2021). The role of B
companies in tourism towards recovery from the



404 P. Kaewmorakot et al. / Songklanakarin J. Sci. Technol. 46 (5), 398-405, 2024

crisis COVID-19 inculcating social values and
responsible entrepreneurship in Latin America.
Sustainability, 13, 7763.

Betta, J., & Boronina, L. (2018). Transparency in project
management — from traditional to agile. Advances in
Economics, Business and Management Research.
446-449. doi:10.2991/FEBM-18.2018.103

Bogdan, Sofronov. (2017). Impact of sustainable tourism in
the travel industry. Annals of Spiru Haret University
Economic Series, 17(4), 85-94. doi:10.26458/1747

Bichler, M., & Merting, S. (2021). Randomized scheduling
mechanisms: Assigning course seats in a fair and

efficient way. Production and Operations
Management, 30(10), 3540-3559. doi:10.1111/
poms.13449

Bramwell, B., Lane, B., McCabe, S., Mosedale, J., & Scarles,

C. (2008). Research perspectives on responsible

tourism. Journal of Sustainable Tourism, 16(3),

253-257. doi:10.1080/09669580802208201

K S., & Black, R. (2016). Framework for

understanding sustainability in the context of

tourism operators. Environmental Challenges and

Solutions, 81-99. doi:10.1007/978-94-017-7209-9_6

Burman, B., Albinsson, P. A., & Hyatt, E. M. (2016). One
night or many? Effects of amenity charge
transparency on consumer reaction. Journal of
Hospitality Marketing and Management, 25(8),
1010-1033. doi:10.1080/19368623.2016. 1168334

Caresearch.com.au. (2023). PICo - population, intervention,
context. Retreived from https://www.caresearch.
com.au/Search-Results?Search=pico

Caruana, R., Glozer, S., Crane, A., & Mccabe, S. (2014).

Tourists’ accounts of responsible tourism. Annals of

Tourism Research, 46, 115-129. doi:10.1016/j.

annals.2014.03.006.

K. L, & Tay, K. X. (2016). Tour operator
perspectives on responsible tourism practices: a case
of Kinabalu national park, Sabah. International

Journal of Culture, Tourism and Hospitality

Research, 10(2), 121-137. Retrieved from https://

doi.org/ 10.1108/ijcthr-07-2014-0057

Chen, W. J., Hou, Q., Tian, G., & Wang, L. (2022). The
impact of hiring local managers on foreign venture
capital  performance:  evidence from  China.
International Journal of Managerial Finance, 19(2),
351-384. doi:10.1108/ijmf-08-2021-0401

Chubchuwong, M. (2017). Social responsibility of
international business travelers to Thailand. Topics
in Economics, Business and Management, 1(1),
192-193.

Fuchs, K. (2023). Navigating the fine line of sustainable
tourism: A critical analysis with implications for
tourism planning. Journal of Environmental
Management and Tourism, 14(4), 1908-1908.
doi:10.14505/jemt.v14.4(68).02

Fuza, Z. I. M., Ismail, H. N., & Isa, S. M. (2015). Importance
of information communication technologies (ICT)
among tour operators in Malaysia. Interdisciplinary
Behavior and Social Sciences: Proceedings of the
3 International Congress on Interdisciplinary
Behavior and Social Science 2014 (ICIBSoS 2014),
1-2 November 2014, Bali, Indonesia. (p. 255). Boca

Bricker,

Chan, J.

Raton, Fl: CRC Press.

Godino, L. (2023). How to structure Microsoft excel
documents  for  systematic  reviews.  Nurse
Researcher. doi:10.7748/nr.2023.e1866.

Goodwin H. (2023). Responsible travel and ethical tourism:
Trends and issues. Journal of Responsible Tourism
Management, 3(1), 1 -14.

Hamid, M. A., & Isa, S. M. (2020). Exploring the sustainable
tourism practices among tour operators in Malaysia.
Journal of Sustainability Science and Management,
15. 68-80.

Hamid, M. A., Isa, S. M., & Kiumarsi, S. (2020). Sustainable
tourism practices and business performance from
the tour operators’ perspectives. Anatolia, 32(1), 23-
32. Retrieved from https://doi.org/10.1080/1303

2917.2020.1830135
Hanafiah, M. H., Azman, ., Jamaluddin, M. R, &
Aminuddin, N. (2016). Responsible tourism

practices and quality of life: Perspective of
Langkawi island communities. Procedia - Social
and Behavioral Sciences, 222, 406-413. doi:10.
1016/j.sbspro.2016.05.194

Jurdana, D. S., & Agbaba, R. (2020). Crisis situations in
tourist destinations and their impact on the
environment — literature review. Knowledge —
International Journal, 42(1), 23-29.

Kashchenko, T. L., & Polozhentseva 1., V. (2021). Cultural
tourism: Topical issues in the context of cultural and
historical memory. E3S Web of Conferences, 291,
05025-. doi:10.1051/E3SCONF/202129105025

Laksmi, P. A., Arjawa, I. G. W., & Pulawan, I. (2023).
Community participation to improve tourism
industry performance: A case study in Mandalika
Lombok tourist area. International Journal of Social
Health, 2(6), 377-384. doi:10.58860/ijsh.v2i6.63

Liberati, A., Altman, D. G., Tetzlaff, J., Mulrow, C,,
Ggtzsche, P. C., loannidis, J. P., & Moher, D.
(2009). The PRISMA statement for reporting
systematic reviews and meta-analyses of studies that
evaluate health care interventions: Explanation and
elaboration. Journal of Clinical Epidemiology,
62(10), el-e34.

Marin-Pantelescu, A., Tachiciu, L., Capusneanu, S., & Topor,
D.l., 2019. Role of tour operators and travel

agencies in  promoting sustainable tourism.
Amfiteatru Economic, 21(52). doi:10.24818/EA/
2019/52/654

Maya, D. N. K. W., Suda, I. K., & Subrata, 1. W. (2020).
Procurement of goods and services based on local
wisdom: An implementation study. International
Journal of Social Sciences, 4(1), 106-116.
doi:10.29332/1JSSH.V4N1.414

Melubo, K., & Lovelock, B. (2017). Reframing corporate
social responsibility from the Tanzanian tourism
industry: The vision of foreign and local tourism
companies. Tourism Planning and Development,
15(6), 672-691. doi:10.1080/21568 316.2017.1395

357
Mihalic, T. (2016). Sustainable-responsible  tourism
discourse— Towards ‘responsustable’  tourism.

Journal of Cleaner Production, 111(2), 461-470.
d0i:10.1016/j.jclepro.2014.12.062



P. Kaewmorakot et al. / Songklanakarin J. Sci. Technol. 46 (5), 398-405, 2024 405

Milwood, P. (2020). Social responsibility and the SDGs:
Vignettes of Caribbean tour operators. Worldwide
Hospitality and Tourism Themes, 12(3), 275-292.
doi:10.1108/whatt-02-2020-0005

Mossaz, A., & Coghlan, A. (2017). The role of travel agents’
ethical concerns when brokering information in the
marketing and sale of sustainable tourism. Journal
of Sustainable Tourism, 25(7), 989-1006. doi:10.
1080/09669582.2016.1198358

Nakamura, H., & Kato, T. (2013). Japanese citizens’
preferences regarding voluntary carbon offsets: An
experimental social survey of Yokohama and
Kitakyushu. Environmental Science and Policy, 25.
1-12. 10.1016/j.envsci.2012.09.004.

Nawal, F., Tsaioun, K., Saunders-Hastings, P., Morgan, R. L.,
Ramoju, S., Hartung, T., & Krewski, D. (2021).
Systematic  review in  evidence-based  risk
assessment.  ALTEX-Alternatives to  Animal
Experimentation. doi:10.14573/ALTEX.2004111

Nguyen, D. T., Kuo, K.-C., Lu, W.-M., & Nhan, D. T. (2024).
How sustainable are tourist destinations worldwide?
An environmental, economic, and social analysis.
Journal of Hospitality and Tourism Research, 48(4),
698-711. d0i:10.1177/10963480231168286

Pati, D., & Lorusso, L. (2018). How to write a systematic
review of the literature. Herd-health Environments
Research and Design Journal, 11(1), 15-30.
doi:10.1177/1937586717747384

Prayag, G., Hosany, S., & Odeh, K. (2019). Understanding the
relationships between  tourists’ emotional
experiences, perceived overall image, satisfaction,
and intention to recommend. Journal of Travel
Research, 58(7), 1113-1127.

Putri, I. A. S. L. P, & Ansari, F. (2023). Visitors’ awareness to
maintain and preserve the biodiversity and
environment at Bantimurung nature tourism object,
Bantimurung national park. IOP Conference Series:
Earth and Environmental Science. doi:10.1088/
1755-1315/1181/1/012005

Rigogiannis, N., Bogatsis, I., Kyritsis, A., & Papanikolaou, N.
(2023). Moving towards greener road transportation:
A review. Clean technologies, 5(2), 766-790.
doi:10.3390/cleantechnol5020038

Rocha, D. C., Marley, S. A., Drakeford, B. M., Potts, J., &
Gullan, Angie. (2022). The benefits of guide
training for sustainable cetacean-based tourism in
developing countries, case study — Ponta do Ouro
partial marine reserve, Mozambique. Journal of
Coastal Conservation, 26(4) doi:10.1007/s11852-
022-00876-1

Sarkozy, A., Slyman, A., & Wu, W. (2015). Capturing citation
activity in three health sciences departments: A
comparison study of scopus and web of science.
Medical Reference Services Quarterly, 34(2), 190-
201. doi:10.1080 /02763869.2015.1019747

Sofronov, B. (2017). The economic impact on global tourism.
Annals of Spiru Haret University Economic Series.
doi:10.26458/1728

Song, W., Chen, Z., Wang, X., Wang, Q., Shi, C., & Zhao, W.
(2017). Environmentally friendly supplier selection
using prospect theory. Sustainability, 9(3), 377.
doi:10.3390/SU9030377

Sthapit, E., Piramanayayagam S., & Bjork P. (2020). Tourists’
motivations, emotions and memorable local food
experiences. Journal of Gastronomy and Tourism,
5(1), 17-32. d0i:10.3727/216929720X15968961037
881

Tseane-Gumbi, L., & Ani, K. J. (2019). Assessing the
economic  implications of business social
responsibility and sustainability in South Africa’s
tourism industry. African Journal of Business and
Economic Research, 14(4), 27-51. https://doi.org/
10.31920/1750-4562/2019/14n4a2

Ullah, Z., Naveed, R. T., Rehman, A. U., Ahmad, N., Scholz,
M., Adnan, M., & Han, H. (2021). Towards the
Development of Sustainable Tourism in Pakistan: A
Study of the Role of Tour Operators. Sustainability,
13(9), 4902.

Xin, T. K., & Chan, J. K. L. (2013). A study of tour operators’
motivation and views on responsible rural tourism
development in Sabah, Malaysia. TEAM Journal of
Hospitality and Tourism, 10(1), 17-31.

World Tourism Organization. (2005). Making tourism more
sustainable—A guide for policy makers. United
Nations Environment Programme and World
Tourism Organization. Retrieved from https://www.
eunwto.org/doi/book/10.18111/9789284408214



